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Photography: CYRIL OGELEKA @roister_ng 

Makeup Artist: TEEBEAUTY @victoriaokeke 

Model:  EMMANUELLA CHINONYE @brown.shuuga
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Photo: VISIL PHOTOGRAPHY

Styled by: VICTOR SILAS
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Makeup: DINNELLE STATUS
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Photography: FLIQ MEDIA@fliQmedia 
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Model: GLORY EMENYI @glowri_

ESSENCE



Fashion Issue/05

Fashion Issue/04

Fashion Issue/06

Mod Trends/10

FLOWER

BOMB
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Victor Silas

Editor In Chief

@iam_victorsilas

Letter

Editor

Breaking into and working in the modeling 
industry can be extremely difficult work. The 
constant pressures related to models' looks 
and lifestyles are nothing short of 
overwhelming in many cases. The business is 
highly competitive, and getting noticed often 
requires a great deal of resources, both 
monetary and personal.

This issue creates a platform for new faces to 
be seen and discovered by industry 
professionals who may find any of them 
suitable.
  
With the difficulty of joining the fashion 
industry in mind, MALIA INDIGO THE PLUS 
provides a package that assists new faces with 
integration into and understanding of the 
industry and building network.

On the cover we have Dinnelle Status, an 
upcoming talent to look out for.  

We also feature the international styling 
company (fashion Advocate) and Pooja 
Bimrah,  A.K.A . “NEXT GEN MODEL 
INDIA”.  
I would love to hear what you think of this 
i s s u e .  L e t  m e  k n o w  a t  
editor@modelsdigesttrends.com

o excited to bring to you a fresh 
and enthralling edition of Mod STrends. 

This is our last edition for 2017. I want to 
say a big thank you to all our subscribers,  
both digital and print. We'll be giving you 
more fabulous content in 2018.
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Mallory
Vant

Photography: AZEEZ @rojectzeezy



Diffussion

Model: MALLORY VANY @mallory_vany
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Photography: AZEEZ @rojectzeezy



 IG: @dinnelle_status

Dinnelle

Status
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Photographs by VISIL PHOTOGRAPHY
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Up -Coming 
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An Eye on
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’m a Caribbean girl born in the tiny but 

warm island of Trinidad and Tobago. It 

is important that I say that because it I

supports most of my characteristics; 

Hospitable, warm, down to earth, I love to 

have fun, die hard on morals and principles. 

Currently I reside in Florida as a 

professional full-time career woman and 

model.
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ine up a set of  

women and 

L

it’s easy to 

spot Dinnelle Status 

out of  the group. She 

is a new face to look 

o u t  f o r.  Wi t h  a  

humbled, yet simply 

confident persona, she 

does not give you a 

chance to question her 

undeniable presence. 

She doesn’t shy from 

being a Trinidadian 

native. It truly defines 

who she is. Coming 

from a small country, 

dreams and goals 

weren’t that simple to 

attain. She is here to 

make her presence 

known. 
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Alpaca Blend Jumper, $65, 

available at & Other 
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Arismarie

Photography: ISADORA BRAVO

Model: @love_arismarie
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COVER 
SEARCH

Online Photo Contest

Entry Closes: Dec. 18th 2017 NO SIZE REQUIRED

Become Mod Trends Next Cover Model

Email Your name, location and photo

to editor@modelsdigesttrends.com



Josiane Laure Modjom A.K.A Malia Indigo is a “Curvy-

from-birth” kind of woman and she embraces it. Born in 

Cameroon and bilingual in English and French, she is a 

fierce, plus-sized model who was motivated to join the 

fashion industry in order to celebrate her curves. 

Overwhelmed by the opposition that plagued plus-sized 

beauties, she worked passionately to make the industry 

work for her and not vice versa.
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Malia Indigo

I strongly 

believe 

in the power 

of  community

“

”



R e c o g n i z i n g  t h a t  b o d y  

confidence is a state of  mind 

rather than the state of  your 

waistline, I solidified my place in 

the world of  fashion by working 

with and encouraging other 

women to embrace their bodies 

and love themselves wholly.
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”

“



 am established in Canada where 

besides fashion, I operate as a 

Chartered Accountant, Business 

I

Analyst, Social Media Specialist, and 

Body Advocate.

 

As founder and CEO of Malia Indigo 

Corporation, the international Plus Size 

Fashion Network, I strongly believe in 

the power of community. Different 

skills put together increase the growth, 

generate opportunities and create 

reliable market.

My goal is to provide exposure to 

individuals and businesses who are 

ready to make their mark in a world 

that has not distributed a fair return on 

their investment.

M a l i a  I n d i g o  C o r p o r a t i o n  

(www.malia indigo.com) is an 

innovative solution that targets plus-

size individuals who have not been 

given their fair chance at success, 

despite having the necessary talent. The 

company, an international online 

directory and profile-creating platform, 

offers members the opportunity to 

share their work, network, appear on 

different media. The members also 

attend luxurious fashion shows and 

increase their visibility, thereby 

enhancing their career opportunities.
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Josiane 

Laure 

Modjom

Malia Indigo @maliaindigo_

Dress by Carla Ramos

Jewelry by SuzyQjewels 

@@suzytamasysuzyqjewels

Makeup done by Eunique 

@facesbyeunique

Photographer Olga Hutsul 

@olgahutsulphotography
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As a service offered to models, designers, 

photographers, bloggers, makeup artists and 

fashion brands, the company creates a communal 

space where being full-figured is celebrated 

rather than ridiculed. Malia Indigo Corporation 

is the first of its kind and is a space where 

professionals in fashion are easily reachable.

By creating this online community 

(www.maliaindigo.com), plus-size people have a 

chance to showcase their talents, connect with 

peers and be visible. The greater the visibility, 

the greater the normalcy and acceptance. The 

greater the acceptance, the smaller the gap 

becomes. 

Professionals in Plus-size may be different in 

stature, but that difference should never hinder a 

career, it should enhance it. Consequently, Malia 

Indigo Corporation works to provide as many 

opportunities as it takes to alleviate the 

stereotypes that plague full-figured individuals. 

Through its additional programs such as 

networking events and fashion show production, 

Malia Indigo Corp hopes to increase awareness, 

create more jobs, and finally see less criticism and 

rejection towards plus-size individuals. Visit 

www.maliaindigo.com, and register to become a 

member and take part in multiple activities to 

enhance your visibility.

With the difficulty of joining the fashion industry in 

mind, MALIA INDIGO THE PLUS provides a 

package that assists new faces with integration into 

and understanding of the industry and building 

network.

It is imperative that individuals who belong to what 

the industry would refer to as a “niche market”, 

know that they are valued and that they, too, have a 

place in the world of fashion, entertainment, and 

related businesses. The reality shows that people 

working passionately in the industry are not visible 

enough. Malia Indigo Corporation is one such 

company that has championed this cause and 

created “the plus-sized visibility”. The strong 

hashtag #plusvisibility attached to this game 

changing was launched in the beginning of this year 

through a large campaign. 

We were born to shine, here is the time to shine! 

Join the platform.



GIANNA 

DIZON
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Gianna's  age is 29, she is standing at 5'3”. 

Her ethnicity is  mix of Mexican and 

Brazilian and currently resides in Chicago. 

Her best feature and personality is her 

charisma. Her goals are to be well 

established in the modeling industry and to 

be acknowledged for her passion in 

modeling. 

Photo: MATTHEW LAGUNZAD

@gg88.dizon



I am Naftali Kark, a 

commercial print model. I 

have been modeling for 

almost a year now and I 

love it. Ever since I was 

little, I have had a huge 

passion for modeling and 

always wanted to get into 

it. 

Naftali Kark
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I am very versatile when it 

comes to poses and I 

pride myself in being 

exceptionally skilled in 

the art of  micro-

movements. My energetic 

personality is contagious 

and brings a warm 

feeling to all of the people 

involved in the shoot. 

“

”



Atonia 

Sylvester
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DENIM 

Double
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Photography: VISIL PHOTOGRAPHY

Model: CHRISTINA FRITZ @chrissy_fritz

Dress: MODEL’S OWN



CHRISTINA

My name is Christina Fritz. I'm 18 years old, I 

am just beginning my modeling career. I am 

outgoing and love trying new concepts that are 

out of the box. I also enjoy doing makeup as a 

hobby and I’m very skilled with my techniques. 

Besides being interested in modeling and 

makeup, I am also a college student majoring in 

political science and minoring in Chinese. 

When shooting I take direction and advice well 

because I know there are always more ways I 

can improve and develop my modeling skills. I  

am mainly interested in print and commercial 

modeling. 
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Bold

Vivacious

Photography: VISIL PHOTOGRAPHY

Model: CHRISTINA FRITZ @chrissy_fritz

Dress: MODEL’S OWN
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FASHION 
FOCUS

ew York, London, Milan and Paris may still be the world’s 

fashion capitals but as with anything style related, trends 

emerge and things change. Furthermore, people and 

N

critically, businesses are following the shift in the air: Announcing 

Lagos, Johannesburg, Dakar and Nairobi; the juggernauts of the 

African continent and rising stars for the industry in the world.

Considering African cities as global fashion capitals is not as fantastical 

as it may have been even a decade or more ago: on a number of indices 

the aforementioned four and other African urban centres have proven 

themselves to be unparalleled incubators for fashion and design, 

nexuses for the creative visual arts and most pertinent of all for 

sustainable growth, financial and commercial hubs. Indeed in a recent 

Forbes Magazine study of most influential cities in the world 

Johannesburg, Cape Town and Lagos found themselves on the list, and 

this too is reflected in their dominance of the fashion industry in 

Africa.  However, also of critical importance is how Africa is perceived 

and its goods and services received in the global fashion context and it 

is for this reason the work of Style House Files (SHF) and its flagship 

event, Lagos Fashion and Design Week (LFDW) cannot be 

underestimated.

Destination Africa: The Future of  Fashion

Words by LFWD
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Meena

Photo:  Kola Oshalusi



Andrea Iyamah

Photo:  Kola Oshalusi



.Pooja is a Certified 

Image Consultant, Soft 

S k i l l  T r a i n e r  a n d  

c e r t i f i e d  f a s h i o n  

consultant.

 

She is also a young 

entrepreneur having 

developed The Fashion 

Travelogue, which is a 

travel, lifestyle and 

fashion website blog 

www.poojabimrah.com. 

She also developed the 

Fashion Advocate India 

which is  a  fashion 

consultancy and styling 

company which provides 

various services like 

persona l  shopp ing ,  

fashion shoot direction, 

c r e a t i v e  f a s h i o n  

direction etc.

ooja Bimrah is an International 

published model, beauty queen, travel 

P

& lifestyle writer and one of the top 

gen-next models of her country, India. She is 

the winner of many international beauty and 

modeling contests. She now caters to various 

international pageants as a Pageant Coach.
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Pooja 

Bimrah
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THE

BUSINESS

OF MODELING

Modeling is a business, and as a 

model, you are your own 

business! Like any business, it 

takes time, effort, commitment, 

and patience to become a 

successful model. Remember 

that success does not happen 

overnight.

People who remember the 

modeling industry is a business 

and approach it like a business 

with realistic expectations will 

tend to have success. People, 

who want to have fun or want to 

become famous, generally fail in 

the professional modeling world  

regardless of what they look like

Mod Trends/40



My goal is to walk on the world's top 

fashion runway and to give life to 

anything I do, the very best way I can.

C

h

i

s

o

m
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@jules_n_spice



HAIR

STYLES

TO TRY
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Nnenna
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@nnenynzewi



Myesha

@mya.curvz
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Clare Rea

Clare is a NYC based plus model. She has a background in 

contemporary and jazz dance that she attributes her 

confidence and body-love. Her favorite credits includes 17 

magazine, Uye Surana Lingerie, and recent Brooklyn 

Fashion Week KP Style Challenge. 
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Donna J

As a nurse and a model my goal is to become a role model

to young girls out there and show them that you can have

a career and also do what you love on the side.

Photography: @Agentdmj44

Makeup: Donnie Wa

Mod Trends/47



M d Trends/4o  8

M

any spir g o els contin e to s y…”I'm looking f r a  a in m d  u a o n

agenc .” b t haven’t a proac ed n . You migh ot be s luc y y u p h  a y t n  a k

as Gisele un chen who was spo  t the age f 14 b  a sc ut  B d tted a  o , y o

t a ao Paul  cD nald’s, eating a ig c. o be di covered b  an a S o M o B Ma T s y

agency you ave to app oa h them correctly. App oaching an agenc s  h r c  r y i

s i ar to app i g o at dream job. There are d feren typ s o  filesim l ly n  f r th if t e f  

k t by agents and ne o  those files s e 'Tr sh ile' Th  maj rity of allep  o f  i th a F . e o  

mode  s bmissi ns en  u  there. I  u on't ant y ur su mis io  to en  l u o  d p f yo d w o b s n  d

u  n the tr sh file; he  r ings to co s er: Be or p roaching an p i  a re a e th n id f e a p

gen y e sure to res ar h them. F nd ou if they c v r ur m r et, a c b e c  i t o e yo a k

o e f s bmissi n n  r uir e ts hat should be in th app i ation?m d o u o a d eq em n .W  e l c

Do ot send them  self e, or even n  a i  worse, pe o a  i fo m tio  a out rs n l n r a n b

your e n  vis on. he  o n t c re e cy wants to know what youlif a d i T y d o a  Ag n   

loo  i e. P lar id is th gold s n a d o tly p ef red by as io  k l k A o o  e ta d r m s r er f h n

agencies. Pr ary comm rci l agencies w uld p ef  a w -develop  im e a o r er ell ed

composite.  in y ur m il nclu e you : po ro d/ ompo ite, phone So o e a i d r la i c s

umber age, i k to your web ite if any) height, eye color, air c lor, n , l n s ( , h o

dress and s oe s z and other stats (f r omen b st/w ist/ ips, o men,  h i e  o w , u a h f r 

s it jacket and aist s z ) n  loc ti n. If ey’re interested in wo kinu  w i e a d a o th  r g 

w th you, th ll em il you bac  or better yet, call o . ow  ubmi ey’ a k  y u H to s it 

you  p lication: very a cy h s a ref rence on h w to ubm t  r a p E gen a  p e o  s i to

them.  Some have open ca s (the est ay). Some prefer you f  th ir  ll b w ill e

b come  or wa na b ’ form o  their ebsi w ile so e m y take ail ‘ e ’ ‘ n e n w te, h m a em

u m ssion .  Some gen ies are appy  make a poin e ts, m st wi l s b i s a c h to p tm n o l

not ntil they h ve se  somethi g f m you ey like. F om your u a en n  ro  th r  

research y u s ou  no  what a a cu ar agenc pref s and en youo h ld k w  p rti l y er  th  

give them at. th

How to Approach

A Modeling Agency



Candace
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@finechina_xoxo
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Photography: JOHN RAPHEL @jraphel

Model: JEREMIE TYLEY @jem_tyler



I’m 22 and have been modeling for 

two years. I’ve always wanted to 

model since I was younger it was the 

only career I saw for me. The journey 

has been amazing! I’ve gained so 

much confidence and excitement for 

my future from this. I hope at this 

point it’s no where else but up! I’m 

venturing into acting and trying to 

create a full time career with this!
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